® Gescrew

Brand laentity
Guidelines

The visual identity of DesiCrew Solutions — how the logo, palette and
type work together across every touchpoint.







Part |: The Logo

The DesiCrew logo pairs a gradient sphere — the logomark — with a custom lowercase wordmark. Always use the master artwork; never
recreate or retype it.

PRIMARY LOGO SECONDARY LOGO

& tescreu

SUBMARK WORDMARK

Q} desicrewd




Part ll: Logo’s Usage

The primary logo is without any background and should be used in most cases. The most preferred background is white. Variations of primary
logo can be used in case of contrasting background page color.

CLEAR SPACE & MINIMUM SIZE .} desicreuwd ‘.‘} desicrewd

Keep clear space around the logo equal to the height of the logo
mark. Minimum width: 28 mm in print, 110 px on screen.
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COLOR PALETTE




Part I: Primary Palette

SIGNATURE GRADIENT

Oxford Blue Persian Blue Tufts Blue

#011C46 :
? H#OB44CF #1892E5




Part ll: Secondary Palette

Bright accents energise charts and callouts; soft neutrals carry surfaces. One accent per layout.

Sunglow Raisin Black Lavender Mint Green Alice Blue
#FFD23F #1C1C1C #E7EDFB #DEF8F1 H#EBF5FD

RATIO OF USE




TYPOGRAPHY



Part |: The Primary Typeface

Helvetica

ABCDEFGHIJKLMN abcdefghijklmn 0123456789
OPQRSTUVWXYZ opqrstuvwxyz ()&?2/1.,:;7#*N

Letter spacing -60



Part ll: The Secondary Typeface

SPACE NIONO

ABCDEFGHIJKLMN 0123456789
OPQRSTUVWXYZ ()&2/1.,:;

LETTER SPACING +60
SPACE MONO IS ALWAYS UPPERCASE




Part lll: The Scale

Display

64 / regular

Heading

33/ regular

Subhead
22 [ regular
Body

15/ regular

Orchestrated

Intelligence at scale

Human-in-the-loop, where it matters

The workhorse for paragraphs, captions and interface text - set in

reqular for comfortable reading at length.



ICONOGRAPHY



Part I: Icons & Elements

Minimal geometric marks — 2.3px navy stroke, a single cobalt or mint accent. For Ul, dense layouts and inline use.
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GRAPHIC ELEMENTS



Part I: Graphics

Real people and real work, mapped to the brand gradient. Sharp frames, and always negative space to overay text.

Computer vision Enterprise ops




Annotation accuracy, sustained across 20+
countries.

Human
Intelligence.
Al at Scale.

We combine the power of people
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Part ll: Graphic Language

Three flat, sharp-comered elements drawn from the brand gradient — blocks, a pixel-grid motif, and the gradient itself.

Gradient Pixel-grid motif Flat colour blocks

The hero colour field. Energy and motion. Sharp, overapping.



Part lll: Backdrops







